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goTransverse Helps Hemisphere GNSS Disrupt Global 
Corrective Positioning Market
Hemisphere GNSS is a global leader in high-performance satellite 
positioning, with hardware and solutions sold in 55 countries. A pioneer 
of the GNSS industry, the company’s high-precision positioning solutions 
address a wide variety of location-based applications, including marine, 
survey and heavy machinery control for mining, construction and 
agriculture. Hemisphere launched Atlas™, an innovative, high-accuracy 
GNSS global corrective positioning service, in 2015. 

“Our customers and channel partners wanted to purchase a correction 
service from their provider of choice, with little to no impact on their 
operating budgets. We built Atlas to answer those needs,” said CEO and 
President, Chuck Joseph. “We designed a disruptive go-to-market model 
that provides our customers with high-accuracy corrections and freedom 
of choice for hardware—delivered at dramatically reduced prices.”

Disrupting an Industry with a New Business Model
Hemisphere approached the development of the new Atlas service from 
the mindset of a start-up company, putting all ideas on the table and 
refusing to be boxed in by traditional industry models. Atlas would be 
revolutionary in many ways, including:

• Pricing that is often less than half of what’s charged by industry 
competitors.

• Hardware agnostic, thanks to the new AtlasLink™ “smart antenna” that 
can send Atlas corrections to any satellite receiver that supports industry-
standard correction formats.

Customer:
 

Industry: 
Technology

Location:
Scottsdale, AZ

Challenge:
To launch a new disruptive service in a mature industry, 
Hemisphere needed to architect a technology stack 
that could handle the complexity yet provide a delightful 
customer and partner experience.

Solution:
TRACT by goTransverse is the “heart” of the Atlas 
Portal, managing all the provisioning, pricing, 
billing, revenue management and more.
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• Industry-leading positioning accuracy, positioning 
sustainability and convergence.

• A better customer experience with Atlas Web Portal, 
empowering customers around the globe to manage 
their subscriptions and solutions 24/7/365.

• A willingness to work in new ways with dealers, 
resellers and OEM (Original Equipment Manufacturer) 
partners, providing freedom and flexibility in how they 
serve end users. 

Delivering a Delightful Customer Experience
“Atlas Web Portal provides an easy configuration and 
startup experience for our users. In 20 minutes, a new 
customer can be up and running on Atlas. You can 
have fantastic service capabilities, but if the user has 
a bad start-up experience, it doesn’t matter that the 
product is good,” said Joseph.

In order to create the right customer experience, 
Hemisphere needed to partner with experts in 
e-commerce, usage-based billing and revenue 
management. The Atlas team found that partner in 
goTransverse and its TRACT® platform. “The TRACT® 
platform is where all of the configuration information 
resides. It’s basically the heart of the portal, doing all 
of the heavy lifting for e-commerce. It’s not the touchy-
feely front end interface; TRACT® powers the back-
office meat and potatoes.”

Most people think of simple monthly invoices when 
they hear the phrase “subscription billing.” But 
subscription management is far more complex and 
can include the automation of service provisioning, 
monitoring and billing for overages, providing visibility 
into what services customers use, handling one-time 
charges, managing partner tier pricing, and more.

Hemisphere customers can turn on the Atlas service 
at one of the three levels of accuracy, through the 
Atlas Web Portal. The TRACT® platform, running 
the back-end of the portal, provisions a unique 
subscription code based on a one-to-one relationship 
between a specific receiver’s GSM code (electronic 
serial number) and the level of positioning accuracy 
selected. 

“Due to the high level of technology and complexity 

“Due to the high level 
of technology and 
complexity involved, we 
needed something far 
more intricate than just a 
click-and-buy e-commerce 
site. goTransverse’s 
TRACT® has been 
instrumental in helping us 
implement the back-end of 
our customer portal” 
 - Shayne Proskow, 

Manager of Sales Operations

involved, we needed something far more intricate 
than just a click-and-buy e-commerce site. 
goTransverse’s TRACT® has been instrumental in 
helping us implement the back-end of our customer 
portal,” explained Shayne Proskow, Hemisphere’s 
Manager of Sales Operations. “We looked at 
other solutions, everything from the Amazon type 
e-commerce to other high-end models. We quickly 
found out our needs were far too complex for those 
services.”

“One of the biggest benefits of TRACT® going 
forward will be the ability to make our products 
available 24x7x365 on the Atlas Web Portal and 
provide an instantaneous response to customers 
everywhere.  We have representatives all over the 
world and our customer base is very global.”

Flexibility and Freedom in the Channel
Because Atlas can be 
delivered to any brand 
of compliant receiver 
via the AtlasLink 
antenna, Hemisphere 
is partnering with the 
channel in exciting 
new ways. OEMs 
are welcome to 
rebrand the product 
to whatever name 
they choose. Dealers 
can bundle Atlas and 
Atlas link with many 
receivers—opening new 
opportunities to sell 
Atlas to installed base or 
even a competitor’s existing customers. 

“If you’re a dealer, you have the freedom to choose 
how you put packages together for your customers. 
If you’re an OEM bundling Atlas into your product, 
you choose how to take that to market. Atlas delivers 
freedom across the entire value chain—to the 
end user, the reseller, the dealer, and the OEM,” 
Joseph said. Atlas Web Portal will help Hemisphere 
elevate this new dynamic in the GNSS channel. 
When OEMs rebrand Atlas, Hemisphere will be able 
to provide custom-branded skins on the portal to 
support them. 
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As Atlas Web Portal evolves toward Hemisphere’s full 
vision, it will include functionality to manage discount 
pricing tiers for partners, powered by TRACT®. 
“Customers can now pay for Atlas with a credit card 
at point of purchase. In the near future, we’re looking 
forward to new iterations that will establish industry-
standard discount levels for distributors, master-
dealers, dealers and end-users,”  
said Proskow.

A Proactive, Intuitive Partnership  
Proskow acknowledged a true spirit of partnership 
between her Atlas team and goTransverse on the 
customer portal. “The goTransverse team has been 
really proactive and intuitive. This is a big, cutting 
edge project, so there are things we don’t know that 
we don’t know. They’ve been excellent in presenting 
us with what-if scenarios to help us mitigate any 
unforeseen problems.”

“The goTransverse executive team visited us and it 
solidified our working relationship. goTransverse also 
provided excellent, hands-on training to our team. Our 
people possess a wide variety of technical skills and 
understanding. They tailored their explanations so 
no one felt left behind. They’re with us side by side to 
make it work—a real partner.”

The Future of GNSS Global Corrective 
Positioning
Together, Atlas, AtlasLink and Atlas Web Portal 
create a customer experience unlike any other GNSS 
global correction service, delivering greater accuracy 
at a lower price, and providing end users, dealers, 
resellers and OEMs with unparalleled freedom and 
flexibility. “Atlas is really going to shake up the market 
and there’s more to come,” said Proskow. 

Atlas Web Portal, with the TRACT® platform, will 
contribute to future success. “TRACT® will increase 
efficiency and customer delight, empowering them 
to order completely online. Really the sky’s the limit, 

because we’ll be able to use the portal to roll out 
other products and services our customers will love.”

Joseph sees a steep ramp up period in new 
partnerships over the first year, and a total evolution 
for the company over the next five years. “One 
year from now, we will have firmly established 
relationships with a number of OEMs who private 
label Atlas and bring it to market under their own 
logos,” he predicted. “And we’ll service the back-
office part of the application for them through the 
portal.”

“Five years from now, the Atlas platform—this 
combination of smart antennas and services—will 
reshape our company and the industry. And we’re 
delivering industry-leading accuracy at disruptive 
prices. That’s a combination customers want.”
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